
  © SVP (UK) 2009    

 SVP (UK) is a trade name of European management Education & Learning (e-mel) LLP, a limited liability partnership number OC303000 

 

I n s i d e  t h i s  

i s s u e :  

Are our chi ldren 
really overweight? 

2 

Importing pickles 2 

David Wynne—
unrecognized gen-
ius? 

2 

Gone (fly) fishin’? 3 

Food trends—the 
crunch effect? 

3 

Too young to 
drive? 

3 

Is the BBC too big? 4 

Money Launder ing 

Regulations 2007 (MLR), 

the Joint Money Laun-

dering Steering Group 

published a revised 

Guidance for the UK 

Financial Sector. This 

guidance stressed a 

firm’s obligations to carry 

out Customer Due Dili-

gence (CDD) in a more 

detailed form than previ-

ously required under 

earlier Money Launder-

ing Regulations.    

The Guidance requires 

that a financial institution 

(bank) must apply CDD 

measures when it estab-

lishes a business rela-

tionship (Regulation 7a 

of MLR).  

 

 

The Financial Services 

Authority (FSA) regu-

lates over 29,000 finan-

cial firms; it produces a 

“Handbook” of Rules 

and Guidance that 

meets its statutory re-

quirement to exercise 

its rule-making powers.   

The Handbook contains 

FSA general guidance 

and codes of conduct 

which financial firms are 

expected to adhere to.  It 

has the power to censor 

and fine financial service 

companies if they do not 

adhere to its guidance 

and codes of conduct.   

Amongst its high level 

standards are those of 

Skill, care and diligence.  

A firm must conduct its 

business with due skill, 

care and diligence and 

management and con-

trol:  A firm must take 

reasonable care to or-

ganise and control its 

affairs responsibly and 

effectively, with adequate 

risk management sys-

tems.  

With the increasing 

worldwide incidence of 

terrorism and interna-

tional crime/fraud involv-

ing financial institutions, 

much of the regulatory 

framework is concen-

trated on preventing 

money laundering; every 

financial institution must 

have strict company pro-

cedures in place regard-

ing the identities of any 

person(s) or companies 

wishing to open new 

accounts.  In December 

2007, in response to the 

The UK government has 

admitted (sort of) that 

cuts will need to be 

made in public spend-

ing, but continues to 

c r e a t e  n e w 

“NDPBs” (used to be 

called Quangos) and 

refuses to state where 

any cuts may fall.  

 An honest and open de-

bate needs to be had 

concerning the future of 

the public sector:  The 

public is drip fed conflict-

ing information—on the 

one hand we hear that 

public sector pensions are 

likely to be a 1.8 trillion 

pound commitment, yet 

the public sector is still 

expanding in numbers. 

The NHS employs over a 

million people alone,  yet 

the UK’s finances appear 

to be maxed out. How can 

the size of the financial 

burden of the UK public 

sector be reduced, yet 

without catastrophic ser-

vice cuts. Until now, it had 

largely been funded by 

the tax haul from  the city 

of London; that may 

change in the light of 

regulation. The real issue 

is that no political party is 

proposing realistic 

and honest solu-

tions. Surprise? I 

guess not! 

B a n k s — W h y  d o  y o u  g e t  a s k e d  f o r  y o u r  
p a s s p o r t  e v e r y  t i m e  y o u  w a n t  t o  d e a l  
w i t h  a  b a n k ?  
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The UK has drinking/tap 

water that ranks 

amongst the best in the 

world for quality and is 

very affordable, working 

out at about 1p for 50 

glasses.  

The UK market for bottled 

drinking water has lagged 

behind the market in 

countries like France, 

Italy and Spain, where the 

average summer tem-

peratures are much 

higher; estimated con-

sumption of bottled water 

in 2007 was 199 litres per 

head. In 2007, the UK 

bottled water market 

(including water coolers) 

was 2.2 bn litres, repre-

senting a market value of 

GBP 1.5 bn and 15.4% 

share of the total UK soft 

drinks market. But isn’t it 

crazy to produce all those 

bottles, when every 

household has a tap?  

The UK’s three largest 

producers of bottled wa-

ter, Danone Waters UK 

and Ireland Ltd, Highland 

Spring Ltd and Nestlė 

Waters UK Ltd have re-

cently joined forced to 

create the Natural Hydra-

tion Council (NHC) to try 

and counter the environ-

mental lobby and to en-

courage consumers to buy 

bottled water by empha-

sising the fact that the 

PET and glass bottles 

used for bottling are all 

recyclable and that most 

of the water is bottled in 

the UK, thus reducing their 

carbon footprint.   

 

 

was also awarded an 
OBE for his work.  
 
His work includes ―Girl 
with a Dolphin‖ depicts a 
naked girl flying over a 
dolphin and touching it 
with her fingertips whilst 
the dolphin stands on its 
tail fin, gives an illusion 
of figures flying unsup-
ported.  It is located at 
St. Katherine’s dock.   
He also produced ―Boy 
with Dolphin‖ which is 

David Wynne is par-
ticularly well known 
for his animal sculp-
tures.    
 
However, despite having 
many commissions and 
well known landmark 
statues to his credit, he 
never seems to have 
received particular pub-
lic acclaim, yet most 
people will know at least 
one of his works. He 

situated on the Chelsea 
Embankment further up 
the River Thames in 
London.   At 83, he is 
still active and continues 
to sculpt.  Other works 
include sculptures of the 
popular London Zoo 
gorilla, Guy; a series of 
heads of the four 
Beatles, the statue of 
Fred Perry at Wimble-
don and the Queen 
Elizabeth Gates at Hyde 
Park Corner.    

W h e n  i s  w a t e r  n o t  w a t e r ?  

D a v i d  W y n n e — u n r e c o g n i z e d  g e n i u s ?  

supermarkets in 2008 

was £1.20. Geographi-

cally, the highest spend-

ers on cheese are the 

South East, West Mid-

lands and the East 

(£1.70, £1.70 and £1.60 

per week respectively); 

the lowest spend is in the 

North East (£1.20 per 

week). 

In 2008 the UK imported 

£391 million of Cheddar 

and exported £97 million 

of cheddar. Where did it 

all come from? The ma-

jority of our Cheddar 

imports appear to origi-

nate from New Zea-

land—and strangely 

enough, a large chunk of 

our exports go to Austra-

lia—that’s a lot of cheese 

miles!  

C h e e s e ,  p l e a s e  L o u i s e ?  

There are over 700 dif-

ferent named cheeses 

produced in the UK. 

The average person in 

the UK consumes 30g 

of cheese per day. The 

most popular cheese is 

Cheddar, followed by 

Mozzarella.  

The average UK house-

hold weekly spend on 

fresh cheese in 2008 

was £1.60. The average 

UK household weekly 

spend on cheese from 
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David Wynne is a 
prolific sculptor—his 

work can be seen 
across London. 

Where does all 

that cheddar 

come from? 

Water is a sophis-

ticated marketð

worth a fortune! 
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The latest figures avail-

able for sales of an-

gling equipment state 

that in 2007 £15.2 mil-

lion of UK manufac-

tured rods hooks and 

reels were sold and 

£29.5 million of rods, 

hooks and reels were 

imported into the UK.  

A further £7.5 million of 

UK manufactured lines, 

nets and fishing flies 

were sold and £24.8 

million were imported.  

The total spend in the UK 

on fishing equipment is 

approx. £1.2 billion. 80%

+ is related to coarse 

fishing.  

A study of the economic 

benefit of angling to the 

UK stated: ―Every pound 

spent on angling contrib-

utes around 85p to 

household incomes. 

Every £32,000 spent on 

angling supports one full-

time job.  

- Coarse angling contrib-

utes by far the biggest 

proportion of these bene-

fits at the national scale 

with over 31,000 full-time 

jobs and a GVA (Gross 

Value Added) of £800 

million.  

- Trout angling supports 

a smaller benefit with 

about 6,000 jobs gener-

ating £150 million in 

household incomes;  

- Salmon and sea trout 

angling contributes the 

smallest proportion, but 

much of this is generated 

by angling tourism. 

ment statistics, answers to 

parliamentary questions 

and the road safety charity 

―Brake‖. 

The Department for Trans-

port (DfT) stated that 5.7% 

of male 20-24 year-old 

drivers and 4.2% of male 

17-19 year-old drivers 

involved in injury crashes 

failed breath-tests. 

Is it time to impose restric-

tions on newly qualified 

In 2008 there were 

149,188 motor accidents 

recorded by government 

statistics.  

The association of british 

insurers (ABI) state that 

fifty accidents a day are 

caused by young drivers 

aged between 17 and 24. 

In 2008 approximately 500 

young people died and a 

further 3,500 were seri-

ously injured in car acci-

dents according to govern-

drivers? In England, Scot-

land and Wales there are 

no restrictions on young 

drivers, although there are 

recommended schemes 

such as the ―Pass plus‖ 

course. In Northern Ireland 

however, there are the ―L‖ 

and ―R‖ driver rules; es-

sentially these limit the 

speed at which novice 

drivers can drive to 

45mph. Should this be 

extended and enhanced to 

cover the whole UK? 

G o n e  ( f l y )  f i s h i n ’ ?  

T o o  y o u n g  t o  d r i v e ?  

hold, 15,000 jobs have 

been lost in this sector as 

the market has declined 

by 0.5 percent to £40.3 

million.  According to 

recent research, one in 

nine meals will be con-

sumed out of the home 

compared with one in 

eight in the previous year 

and one in five people 

report that they plan to 

eat out less in the next 

year.  One third of Brit-

ons plan to spend more 

time and money cooking 

at home, tempted by 

supermarket offers such 

as ―Feed your family for 

a fiver‖. 

Informal eating establish-

ment that charge more 

than £10.00 ahead have 

been hardest hit, includ-

ing ethnic food providers 

such as Chinese, Indian 

etc.  Also it is predicted 

that a number of fish and 

chip shops will close in 

the next year. 

F o o d  t r e n d s — t h e  c r u n c h  e f f e c t ?  

Has the credit crunch 

changed the way we 

eat?  

The Times newspaper 

reported that for the first 

time in 40 years the 

amount spent in Britain 

on meals costing less 

than £15 has fallen.  In 

recent years this informal 

eating out market has 

seen a huge growth in 

demand but in the past 

year, as the economic 

slow-down has taken 
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For the first 

time in 40 

years, the take 

away fast food 

market is 

declining. 
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S V P  ( U K )  

nes. Within this organisation, 

there is a massive news op-

eration that cannot really be 

competed with on a commer-

cial basis—it covers TV and 

radio journalism and an ex-

tensive online operation. In-

fact the BBC’s online activi-

ties permeate every area of 

the media to such an extent 

that no commercial company 

can compete. 

The commercial arm of the 

BBC is BBC Worldwide Ltd.   

In 2007 it had sales of GBP 

916 million (up 13% on the 

previous year) and a profit of 

GBP 118 million (up 17%).   

BBC Worldwide Ltd is divided 

into 7 divisions, of which 

The BBC is a massive me-

dia & broadcasting organi-

sation, but is it so large 

that it now prevents com-

petitors entering the mar-

ket? 

A quick look at the BBC’s 

stats provides a clear clue to 

the extent of this huge or-

ganisation’s operations: 

The BBC is publicly funded 

through the TV Licence Fee, 

which is currently set at 

£139.50 per annum for col-

our and £47.00 for black and 

white, though viewers 75 

and over do not have to hold 

the Licence and there is a 

50% discount for those with 

visual impairment and blind-

Magazines and Home En-

tertainment are concen-

trated on marketing BBC 

branded merchandise.   

- Magazines; 

- Home entertainment; 

- Global brands; 

- Channels; 

- Content & production; 

- Sales & distribution; 

- Digital media. 

Unless the BBC is pared 

back, this state monopoly 

will destroy any form of 

competition in the media– 

that has to be a bad thing. 

I s  t h e  B B C  t o o  b i g ?  


